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With the great changes of consumers’ attitude and the development of China's 
fashion industry, there has been a fierce development in men's fashion magazines in 
recent years，but the content is still with a strong flavor of western consumerism and 
hedonism. Homogeneity is still a serious problem of men's fashion magazines, which 
are lack of unique cultural positioning and core values. 
Magazine·Prestige, which is the first local elite men's fashion magazine . On the 
cultural orientation, the magazine firstly proposed point of view of "Elite & Fashion", 
advocated the revival of elite culture. In the mass media era, the spread of elite 
culture is in trouble. However, Magazine·Prestige integrates traditional elite culture 
into fashion and achieves a good response. But the paradigm of "Elite & Fashion" 
cultural transmission is still in exploratory stage. 
The research is carried out from two points, the first one is the development of men's 
fashion magazine and the second one is the spread of elite culture. We try to find 
their meeting points in this paper. The author firstly sorted out the history and 
present status of men's fashion magazines home and abroad. Then the author also 
reviewed the evolution of elite culture, described the marginalized dilemma and 
underlying causes of it. Through the case study of Magazine·Prestige, we find  
Magazine·Prestige'paradigm of "Elite & Fashion" cultural transmission has got a 
initial effect,then we make some suggestion as follows:Promoting the conjunction 
with target consumer;Diversifying the marketing strategy;Controlling during 
converging with mass culture. 
Finally, we sum up the history mission of men's fashion magazines about elite 
cultural transmission:Firstly,differentiating the culture orientation to lead local men's 
magazine breakout;Regress to intellectual men's view and figure image of local 
men;Leading elite culture revival and rebuilding humanistic spirit value. 
 
















目 录  
绪论 ..............................................................................................................................1 
第一节 研究背景 ......................................................................................................1 
第二节 研究意义 ......................................................................................................2 
第三节 研究现状回顾 ..............................................................................................2 
一、对时尚杂志的研究 ........................................................................................3 
二、关于男性杂志及男性时尚杂志的研究 ........................................................5 
三、对精英文化的研究 ...................................................................................... 11 




四、 研究创新点 ................................................................................................17 
第一章 男性时尚杂志的文化定位..................................................................18 




第二节 媒介文化对期刊杂志的意义 ....................................................................25 
一、提高市场竞争力的源动力 ..........................................................................25 
二、实现社会影响力的价值核心 ......................................................................26 




















第一节 精英文化的内涵及演变 ............................................................................34 
一、精英文化的缘起及特点 ..............................................................................34 
二、我国精英文化的社会角色演变 ..................................................................35 
第二节 后现代媒介环境下的精英文化传播 ........................................................36 
一、精英文化在后媒体时代下的困境 ..............................................................36 
二、精英文化被“边缘化”的根源 ..................................................................40 
第三节 精英文化传播与男性时尚杂志的文化定位 ............................................42 
一、一定深度的内容取向 ..................................................................................43 
二、小众传播的示范作用 ..................................................................................43 
第三章 时尚外衣下的精英文化—以《MANGAZINE|名牌》为例 .........45 













第一节 男性时尚杂志的精英文化传播使命 ........................................................78 















二、回归知性男性视角 塑造本土男性形象 ....................................................78 
三、引导精英文化复兴 重树人文精神价值 ....................................................79 
第二节 研究不足 ....................................................................................................79 



















Introduction ································································································ 1 
1.1 Research background ···························································································· 1 
1.2 Significance of the research··················································································· 2 
1.3 Literature review···································································································· 2 
1.3.1 Study on the fashion magazine··········································································· 3 
1.3.2 Study on the men's magazine and men's fashion magazine···························· 5 
1.3.3 Study on the elite culture·················································································· 11 
1.4  Research  design······························································································ 14 
1.4.1 Research questions and purpose······································································ 14 
1.4.2 Research objective····························································································· 15 
1.4.3 Research methods ····························································································· 16  
1.5 Research innovation····························································································· 17 
1. Cultural position of Men's Fashion Magazine······································· 18 
1.1 Some related conception of men's fashion magazine········································ 18 
1.1.1 Fashion and fashion magazine········································································· 18 
1.1.2 Definition and category of men's magazine and men's fashion magazine··· 20 
1.1.3The development history of men's fashion magazine ····································· 22 
1.2 The significance of medium culture to periodical ············································· 25 
1.2.1 Raising the power source of marketing competence······································ 25 
1.2.2 Realizing the core value of social influence ···················································· 26 
1.3 The cultural position and problem of interal men's fashion magazine··········· 27 
1.3.1 The problem and status of interal men's fashion magazine·························· 27 
1.3.2 The homogenous and turbid of men's fashion culture ·································· 32 
1.3.3 Lack of intellectuality and humanistic spirit·················································· 33  















2.1 The connotation and evolution of elite culture ·················································· 34 
2.1.1 The origin and feature of elite culture····························································· 34 
2.1.2 The social role evolution of elite culture ························································· 35 
2.2 Elite culture in postmodern media circumstance·············································· 36 
2.2.1 The plight of elite culture communication in postmodern media················· 36 
2.2.2 The source of peripherization in elite culture················································· 40 
2.3 The communication of elite culture and the culture position of men's fashion 
magazine ····················································································································· 42 
2.3.1 Content-orientation with certain depth ·························································· 43 
2.3.2 The demonstrate action of minority communication····································· 43 
3 The elite culture under fashion appearance 
——Take“mangazine·prestige”as an example ····································· 45 
3.1 The elegant and intellectual content-orientation··············································· 45 
3.1.1 Samling··············································································································· 46 
3.1.2 codingcriteria····································································································· 46 
3.1.3 Analysis about the presentation of elite culture in“mangazine·prestige” ···· 52 
3.2 Minority precision marketing and communication ·········································· 71 
3.2.1 The precise trait of reader················································································ 72 
3.2.2 The precise distribution strategy of "three high"·········································· 73 
3.2.3 The high-level brand activities········································································· 73 
3.3 The discussion about the development of Men's Fashion Magazine in the 
cultural background of "Elite Fashion” ·································································· 75 
3.3.1 Enhance the agreement with target consumers ············································· 75 
3.3.2 Expand the Diversity of Marketing Strategies ··············································· 76 
3.3.3 Control during the course of converging with mass culture ························· 77 
4 Conclusion and discussion·············································································· 78 
















4.1.1Differentiating the culture position and leading the internal men's 
periodical breakout ···································································································· 78 
4.1.2Regressing the intellectual and male view and modeling domestic male 
image ··························································································································· 78 
4.1.3 leading the revival of elite culture and build up humanistic spirit value····· 79 
4.2 Deficiencies of the research ················································································· 79 






























































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
